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Promotions in Google – What are they?
Sale Price vs. Promotions

What should be considered a Promotion?



Google Shopping Policy
Sale price vs Promotions

● Sale price is what is displayed on the landing page
● Promotions are ‘added value’, occuring in the cart

Promotions must add value : Promotions cannot be reflected in the stock 

keeping unit (SKU) price on the Shopping ads product page or product 

landing page. 

Make confirmation of promotion receipt clear:  A shopper’s receipt of 

promotions must be clearly confirmed by the point of purchase, and given 

in the cart or at checkout (not on the product landing page).

Promotions confirmed on landing pages are not considered added value 

and are not eligible for Merchant Promotions. The price in your products 

feed (which is the price that we also show on the Shopping ad) must match 

the price on the landing page. 

https://support.google.com/merchants/answer/2877565?hl=en&ref_topic=7322621
https://support.google.com/merchants/answer/2877565?hl=en&ref_topic=7322621


So what would be considered a 
promotion?

● BOGO offers
○ “Buy two pairs of Levi’s jeans, get one 50% off”

● Free Gift offers
○ “Free $25 makeup bag with L’Oreal purchase”

● Purchase or Cart minimums
○ “20% off orders of $75 or more”

*would only apply to single cart purchase 
(ie, products which are  already +$75 on their own.)

Anything which is not a pure price reduction. 
*Bonus Buy offers are not eligible for Google Promotions as they 

require purchase with purchase.



Original Price: 

$34.50

Sale Price:

$17.25

With Offer Price:

$13.80

What shows on the listing:

$17.25 with 20% off
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$13.80 With Offer Price not accounted for in filters
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Data Feeds – What do we send to Google? 
 Data Flow: STELLA to Google 

 Promotion Event Data
 Product Data
 Data Feeds – Special Considerations



Data Flow: STELLA to Google

STELLA Google Cloud 
Platform Google Merchant Center

Product & Promotion 
Data Promotion Data

ProductsUP

• Promo Event Creation
• Item Creation

• Final Cost Pricing Calculations
• Scrubbing FC Promo IDs from product associations



Promotion Event Data to Google

• PROMOTION_ID

• PRODUCT_APPLICABILITY

• LONG_TITLE

• PROMOTION_EFFECTIVE_DATES

• PROMOTION_DISPLAY_DATES

• REDEMPTION_CHANNEL

• OFFER_TYPE

• MINIMUM_PURCHASE_AMOUNT

• GENERIC_REDEMPTION_CODE



STELLA-GMC Promotion Name Mapping
Stella Fields used to populate Long_Title in promotion file:

MCOM (Macy’s)

1. SEM Promo Description (SEM_PROMO_DESC)

2. If #1 is unavailable, then Offer Condition Text (OFR_CNDTN_TXT)

3. If both #1-2 are unavailable, then Promo Name (PROMO_NM)

BCOM (Bloomingdales)

1. SEM Promo Description (SEM_PROMO_DESC)

2. If #1 is unavailable, then Offer Condition Text (OFR_CNDTN_TXT)

3. If both #1-2 are unavailable, then Site Promo Description 
(SITE_PROMO_DESC)

4. If both #1-3 are unavailable, then Promo Name (PROMO_NM)



Product Data to Google

•Price (original) and Sale Price
o Google uses Sale Price and Original price to display price drops in Ads

•Promo_ID_List
o This attribute is the link that connects specific products to eligible 

promotions

•Other Product Attributes – unrelated to promotion/pricing
o These attributes connect our products to customer search results

• Title, Color, Size, Description, Brand, Department, Category, Etc.



Data Feeds – Special Considerations

Final Cost Promotions
• These promotion IDs should not be shared with Google, will result in double-dipping and 

additional % off an already discounted sale price

• GCP database does not calculate final sale price, this is done in ProductsUP 

• Product feed from PUP to GMC scrubs FC Promo ids from product-promotion link field 
(promo_id_list)

Do Not Promote (DNP)
• Promo feed filters will exclude any events with “DNP” acronym in the promotion name

• Do not use any other acronyms, such as DNS (do not serve), these promos will still be in the feed
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Use Cases & Reasons for Promo Rejections 
 PLA Annotations & Badges 

 Promotion Types / Use Cases
 Reasons for Promotion Rejections in GMC
 Additional Resources on Google Best Practices
 



PLA Annotations & Badges

1. Local Inventory Ads (LIA)
2. Curbside Pickup 
3. Price Drops 
4. Product Ratings
5. Free Shipping
6. Sale Price
7. Special Offer (Promotions)
8. Return Policy
9. Condition

https://support.google.com/merchants/answer/3057972?hl=en
https://support.google.com/merchants/answer/7029574?hl=en
https://support.google.com/merchants/answer/11435005?hl=en
https://support.google.com/merchants/answer/6059553?hl=enX
https://support.google.com/merchants/answer/9780562?hl=en
Sale Price
https://support.google.com/merchants/answer/9171235?hl=en
https://support.google.com/merchants/answer/10220642?hl=en
https://support.google.com/merchants/answer/6324469?hl=en


Sale Price Annotation Requirements

For product to show with sale price annotations, certain requirements apply:
• The base price, or the higher price, must have been charged for a period of 30 days in the past 200 days.

• (30 days do not need to be consecutive)

• A sale price should not be charged for more than 30 days.

• The base price must be valid.

• The sale price must be lower than the base price.

• The discount of the sale must be greater than 5% and less than 90%.

• You can see which products have a sale price annotation by visiting the “All products” page in the 
Merchant Center.

1. Sign in to your Merchant Center account.

2. From the navigation panel, click Products.

3. Select All products.

4. Use the filter icon and choose Sale badge > Yes.

5. Select Yes.

*Other Badges are also available as filters: 

(Sale/PriceDrop/Promotion)



Promotion Types / Use Cases 

• Final Cost – do not send to GMC
• We currently send these promos, but we delete the promo-product link in backend

• Buy More, Save More
• Percent Off Order
• Tiered Subtotal Discount

• Promotional Pricing
• PWP 
• GWP (threshold/bundle)
• Dollar Off Order
• Percent Off Order
• Free Shipping



Reasons for Promotion Rejections

• Unmapped
• This promotion did not pass the validation test because the promotion id has either not been 

mapped to any items in your products feed, products are disapproved, your products feed is 
not fully processed, or your promotion is set for a locale to which there are no corresponding 
products feeds. As a result, your promotion was not valid for any products. When a 
promotion is for SPECIFIC_PRODUCTS, the promotion id must be mapped to eligible items in 
the products feed. 

• Title contains redemption information 
• Long title must not contain redemption information such as redemption codes or dates. 

Redemption information is displayed on the applicable sections of your promotion once 
validated. Feel free to refer to our help center or quick guide for more guidance. 

• Unclear Title (19920001: Long title: beauty ct: gift with $100 philo) 

• Your promotional long title must clearly describe a promotional value (ex: $, %, free gift, free 
shipping) to assure users of the promotion being offered, and to avoid misleading 
statements. Feel free to refer to our help center for guidance. 

https://urldefense.com/v3/__https:/notifications.google.com/g/p/AD-FnEzZS8O2IHw7glFYD3FR4FrOwFdb2JJd-0LGwHcNoeSwprAmPJE2KXCe4Ig2a9Wk_AAlX7esBefH-plReqSjdfwnruzWCNznHyUlN8v0NJwwLwA0uuWvPsNRM0ka5g__;!!EkHEP60!FSJeJLxLXkCdje1-0VVvG4qi6qzFLcMPWNrYgPeYoPiixM3AqqlCwtDl2_GYuTI5e64CCc570g2xoDNotOlv$
https://urldefense.com/v3/__https:/notifications.google.com/g/p/AD-FnEyVKaDYKxLkvuWc5GOy3y1HsU2-YZFunifAdl08PS80-PV7pmJhiruRnJJIL441uOH1kUevSWs65wRMrFnpa6lSBQh_I0jrfPhWs7tb3mH4XuMotJod9JW9FITlqOaTb4fitkaZtglQx7tfkneV9-49gjH4tLNmAw__;!!EkHEP60!FSJeJLxLXkCdje1-0VVvG4qi6qzFLcMPWNrYgPeYoPiixM3AqqlCwtDl2_GYuTI5e64CCc570g2xoDdrgPdp$
https://urldefense.com/v3/__https:/notifications.google.com/g/p/AD-FnEy8W5eJ-UEu5SZ9dMHL8OX7NLCS_Ia0VOgTovLyZSUbBFae1BUu0TyK-xGqeisen50Ner3ZcYYL_xj5Jdk7Bv2xm3NnPruZK0RLTw7TJSkCP9HnIijt6cBAfURA81PWUamXVPC9f_3gk1IlE_dA_-c__;!!EkHEP60!DwpHYnTc4AIl9X9I_4GL8Il0JzeoE1P61mWGUtQGkU9o01DiB_aiZMCz12dHdXdhhuIVNq3MGjGVS2JJK1D3$


Reasons for Promotion Rejections pt2

• Your landing page price is the same as checkout price (Promotion # 1: 19920249 Long title: 

Buy Select Underwear, with offer 5 for $21)

• Merchant Promotions aims to provide shoppers with promotional offers 
applied at checkout to increase the value of their order. With the landing page 
price being the same as the checkout price, the promotion does not benefit 
the shopper since there is no additional discount given at checkout. 
Unfortunately, this particular promotion is not a good fit for our program if 
you are unable to make the necessary changes to your site so that the 
discount is only reflected at the cart or checkout. We welcome any future 
promotions that comply with our program. 



Reasons for Promotion Rejections pt3

• Minimum Discount Not Stated (Choose your travel spray w/ any Michel Germain 19919909 )

• Your promotion long title must describe the floor (minimum) discount 
amount to make the promotion expectations as clear as possible. In addition, 
it must clearly describe a promotional value (ex: $, %, free gift, free shipping). 
Feel free to refer to our help center or quick guide for more guidance. 

• Invalid Coupon Code 
• It appears that the coupon code provided in your promotions feed is invalid 

on your website. As a result, your promotion has been disapproved. 

https://urldefense.com/v3/__https:/notifications.google.com/g/p/AD-FnEzniLXhLzo77ieGXpwH9nEHCkXjvA7y5hlnIrfq-Cl2euqWyd0JZAUYiTCZuDJ5ZwoLo0hzRmQZ2huCFzsGHZplMWRhcLccZFFZ-RWxgNIZDioJ_fgsVvyKvdHWIGf4AZgOZ7_eUnJkXshF63YqktseKkCHnnVhRFAKOXIJWwnvUieX3jA2ia8DSc_0maEber_k__;!!EkHEP60!B1peDAf9Bp0ABYgk2B10IPyIqdGZoIRj1JSxqowht7s5CoVDI3yGGWnjRAAFgoML4TOQJh4xG45PeBZJZTcL$
https://urldefense.com/v3/__https:/notifications.google.com/g/p/AD-FnEx6hTXxbTCaigG6wrLybe8T01srqB4y3ToBFThfT-eaq10I5OHSC5sGy_3lK-pz3Vniq3Qbch5n8UwLBvVBkjmktlXu_BBgnKYyWKJmszH8QcjsbqgyjFzigq9HcI_33z5E-QlCqnIspFYBe3tbl9T5e81ydf1x_Zc__;!!EkHEP60!B1peDAf9Bp0ABYgk2B10IPyIqdGZoIRj1JSxqowht7s5CoVDI3yGGWnjRAAFgoML4TOQJh4xG45PeJFxh2uw$


Reasons for Promotion Rejections pt4

• No or Wrong Gift
• This promotion offers a free gift in the title. However, your current website checkout 

flow does not indicate that the shopper will receive a free gift. As a result, your 
promotion has been disapproved. 

• Unclear Free Gift 
• Your promotion's long title does not clearly describe the free gift being offered. 

Please note that the receipt of free gifts, gift cards or e-cards can be displayed on the 
Product Landing Page but must also be mentioned in the Cart, Basket, or Checkout 
Page. Please find more information in Help Center's Program Policy page. Feel free to 
refer to our help center or quick guide for guidance. 

• Other
• We tested the above promotion on your site with items indicated as applicable in 

your products feed, but the promotion did not work as described in your promotions 
feed. To fix the promotion, please make sure the promotion_id is added to the 
correct items in your product feed.

https://urldefense.com/v3/__https:/notifications.google.com/g/p/AD-FnEwZLRZ2b4DhMnKosVexc7DbhjmjCTqubKdF0UMIpGMfWEfiOHi6_lnVv1ynfLLdSsOjAoMtqu-UOHSKRwPXZ2WsvUMnfU8ckFGS2tmmpfrZOeUldkSoHt87tz616Dczr1HHC1xEqEQI5IDZSTfuAX1qCKH3O0BRqPPjJUqw__;!!EkHEP60!Ck0bPFlkUruFjgkIUPgylI00_a15boGWiwRm68UPMHxw0HD_RVV2q7QwyQs9C3RmQeGX_LdL-zy4s3-ljTTn$
https://urldefense.com/v3/__https:/notifications.google.com/g/p/AD-FnEwrPCz_bgDdryFVGo595sbF8hW6pPc_5iyLDgbBVaAzZ4lrV6WZzd48p3hQSOTRZsetQ0YpnjonjKZ04fHOTL099A2v8TKTaQEa6Vg5S_vFoOaK1tLVrEPxXc5X8tR_qMRZvC9cEpJLwHX4c3Z3BFW0vULR4b1hkwEKZTgoOf9nwJ_1pWTUJ1dxPjTS__;!!EkHEP60!Ck0bPFlkUruFjgkIUPgylI00_a15boGWiwRm68UPMHxw0HD_RVV2q7QwyQs9C3RmQeGX_LdL-zy4syuprMIW$
https://urldefense.com/v3/__https:/notifications.google.com/g/p/AD-FnExAedGADjjqrjappVCshHyIeJejC7PTWccZUQnwVXip71dfU_f17bOivRPWpcN0UYvGS3qSzCLT8b2PVsczMHo_I3VbKkpE_EhHv3gkyExu8_ml7D0bySr8HcGhw5xAouwWT4Kd4IXYWgpemHPUuqXpQjQv5XOckx4__;!!EkHEP60!Ck0bPFlkUruFjgkIUPgylI00_a15boGWiwRm68UPMHxw0HD_RVV2q7QwyQs9C3RmQeGX_LdL-zy4syK5n8mT$


Additional Resources on Google Best Practices

• Manage Your Promotions – GMC Resources
• Confirm your promotion status

• Edit a promotion or change promotion status

• Promotion approval process

• Promotions best practices

• Local promotions

https://support.google.com/merchants/answer/4588465?hl=en&ref_topic=7322812
https://support.google.com/merchants/answer/4588327?hl=en&ref_topic=7322812
https://support.google.com/merchants/answer/4588464?hl=en&ref_topic=7322812
https://support.google.com/merchants/answer/10146235?hl=en&ref_topic=7322812
https://support.google.com/merchants/topic/10146425?hl=en&ref_topic=7322812
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Google Help Center Resources  &
Additional Promotions Support
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Get additional help.

If you need support with adding Merchant 
Promotions to your feed, you can raise a 
request through our Help Center. 

Request Promotions Help

● Submit up to 3 promotion requests at a time. 

● Turn around time to submission is approx. 
2 business days.

● Standard Promotion review process applies.

Leverage Promotion 
Implementation Support

https://support.google.com/ci-ses/contact/ses_promotions?hl=en&ec=promotions&cfsi=promotions&cfnti=6058724&cft=3
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Contact our Merchant Promotions support 

team if you need further assistance with 

understanding Merchant Promotions policy 

or why a submitted promotion was 

disapproved?

Submit a support request using their contact 

form through the Help Center.

Request Troubleshooting Support

Need Help Troubleshooting 
Your Promotions?

https://support.google.com/merchants/contact/promos_contact


Confidential + Proprietary

Proprietary + Confidential

Merchant Center
Best Practices & How to Get Help
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24/7 Troubleshooting Support

Have questions about product disapproval, 
account issues, policy questions?

Use the Help Center to get call, chat, or 
email support. 

support.google.com/merchants/gethelp

https://support.google.com/merchants/gethelp
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What to have ready when requesting support:

Merchant Center ID
Main PLA: 7866
Big Ticket: 118531776
Local Shopping: 7056882

Merchant Center Login Email
macysemshopping@gmail.com

Ads Account ID
990-226-4679

Main Feed
Content API

DO: Provide specific examples
● Affected Item IDs
● Image URL links
● Specific Disapproval error name
● Attach a list of SKUs
● Attach screenshots

DO NOT: rely on landing page URLs, product 
names are less useful because they are less 
specific. When possible provide the item id 
as this will allow the team to more easily 
address the specific issue.
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Requesting Support: 
Best Practices

• Provide as much detail as 
possible: specific examples, item 
ids, when the issue appeared. 

• Copy your Macy’s team on the 
request for greater visibility.

• Ticket resolutions are quicker and 
provide greater clarity when you 
provide more detail about the 
problem.

• Reduce imprecise guidance and 
clarifying questions by being 
specific.
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